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Good afternoon.

Thanks for staying with us, right through to the bitter end. | do hope Lucian
and | make it worth youwhile.
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about the world of investing, specifically collective investments;ested
investments.
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or perhaps not as slowly as we might think actuaftizat there is a very

real and growing opportunity out there to go straight to the investor,

straight to themoney.



b Who exactly, and direct to what?

Approx. 6m active direct investors in the UK today

A D2C
platform
market of

£64.9b
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Lucian will tell you a little more later on about how we get to this number,
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describe as active, direct investors. | mean they get their hands dirty, even

if just a bit grubby. They might not all like¢@nd more of that later as
well ¢ but they invest off their own bat to some extent.

Thinking just about direct to consumer investment platforms, we size
assets under administration through the platforms at some £65 billion
I £t NEI Réd Lifead KI NRfe& OKAO]SY

And remember these are ridkased investments. So we have stocks and
shares ISAs, by far the most commonly held form of collective, but also
OEICs, unit trusts, investment trusts and so on.



b The abandoned customer

‘ ‘ From a funds industry perspective, when | joined the company to
run the retail division, 20% of business was direct to consumers.
We had a hotline and crystal mark literature; none of this happens now however.

We’ve shifted our platform totally to business to business. We still love our direct
customers and give them great service ... (BUT)...they have been left alone too
much. The flag that we very much put up is the B2B flag.

| think that there is a big direct to consumer marketplace. | think there is a
perfectly profitable sector which is under-broked at the moment.

It’s not in our plan however,
to go back there. , ’

MD, pre-eminent global money manager

| actually sometimes wonder how this market has grown to the size that it
has, given the almost complete lack of attention paid to the consumer over
the years by the providers.

This quote is taken from an interview | conducted with the UK MD of a top
three global asset management company, one that is entirely typical of the
industry. The presence and potential offered by going straight to the
investor is plain to see and well recognised, but even then, almost nothing
Is done about it!

The focus of attention has been purely and simply the intermediary. (REFER
BACK TO PREVIOUS CHART) I mean, just look at these produgt names
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b Why the interest in them now .... easy access ....
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Population % Pop.
2000 15,400,000 58,789,194 26.2 %
2010 51,442,100 62,348,477 82.5%

Source: ITU
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almost impossible to know where siart.
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mountain of stats we could throw at you hexe

- according to Ofcom, in 2009 UK consumers spent an average of 25
minutes surfing the net, compared to 9 in 2004

- according to the British Banking Association, every 10 minutes, 35,000
people use the internet to check their bank balance or statement online.

Infact, in our Investment Funds Survey earlier this year, the proportion of
active investors turning first to the internet for information on collectives,
overtook those turning first to an intermediary. This is the first time in the
27 years of the studyg a real tippingpoint in our view.



b Why the interest in them now
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And that ease of access has bought with it a raft of brands that have
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Conference is complete without a mention of theeerkatg to the deity

that is Martin Lewis.
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on SICAVs or any form of collective investment, but they are key in creating
a feeling of familiarity and ease with hunting around ones self for the best
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And of course that growing feeling of familiarity sits very nicely with the
initiatives outlined by Elaine earlier in the day, the devolution of
responsibility to the individual from the state.
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Committee on financial education for young people, to the sterling work of

the Money Advice Service, the mantra is very clear and is seeping more

and more into the public psyche.

Apologies to the MRS and to Elaine for nicking the agenda entry, it just
saved us searching for another new grapXic



